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Ho Koon Dow believes company needs to send out clear smoke-free
messages and establish a smoke-free working environment against the
smoking malady.
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Smoke-free culture has
become part of Pico
Hong Kong's corporate
culture after 10 years of
promotion and its staffs
are fully aware of this.

> FREFEHNEIHQRE
BEEETHEBROR
TRE XEBREN
WARE > THEBER
A ©
Non-smoking staffs
appreciate the company's
determination to
smoke-free workplace
implementation. They
enjoy the current working
environment and are more
engaged in their work.
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Pico Hong Kong contends with smoking norms
and builds health paradise

Rooted in Hong Kong since the 1980s, Pico International
(HK) Limited, is a wholly owned subsidiary of Pico Far
East Holdings Limited which founded in 1969. Pico is
specialised in total brand activation with a service portfolio
comprising exhibition design and production, sales displays
and marketing services. At the turn of the millennium,
the company kicked off its smoke-free workplace policy,
designated an outdoor smoking zone, and banned smoking
in other areas such as offices and warehouses with a penalty
for non-compliance. The company also put up no-smoking

signs on its premises.

Ho Koon Dow, Group Human Resources Director, Pico
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International (HK) Limited, says that smoke-free culture
has become part of the company's culture after 10 years
of promotion and its staffs are fully aware of this. To further
encourage staffs to quit smoking, the company brings
in professionals to hold health talks and plans to refer
smoking staffs to the smoking cessation hotline provided by
Department of Health. This year, Pico Hong Kong will launch
a no-smoking day to advocate smoke-free messages to its
staffs and members of their family, and organise exhibitions
on smoking hazards on a quarterly basis, hoping to
encourage its staffs, especially the young ones, to stay away
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from tobacco use.
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